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“We have chosen galelt

to get bored
and never to be
satisfied.”



REVIEW
>

“We hdl@reated
R e

a company that lives up

to our expectations perfectly,

a company that
looked like us.”

Zhermack produces and commercializes solutions for the dental field.

It was born from the will of two entrepreneurs, united by a common sensitivity and a desire for
perfection, an extraordinary mix of perfectly balanced rationality, passion, creativity and empathy.
Together they have treaded a path marked by research and acquisition of new markets.

Together they have been characterized by their attention to individual skills, which in the past few
years has given rise to international presence and language.




"Our aim

FOLLOW US
>

IS to consolidate

Zhermack products and
leadership worldwide,

not only in the field of dental products,
by adopting international style

and language,

recognized and recognizable,
pursuing creativity, innovation and values.

It is an aim we want to pursue, capitalizing on our accumulated
experience and always mating the history of our skills and the
constant innovation of our products and instruments.”




NEW GENERATION MARKETING
=

generation

marketing
We at Zhermack

share with our clients
the same passion and the same ambition:

offering experience and technology,
thanks to innovation and
a solid, loyal relationship.

These shared feelings have proved to be perfect to exchange skills and information.

This is why we want our clients and their patients to be satisfied.

A kind of marketing capable of activating all possible communication channels with our clients is
the right way to get to know the market.

Zhermack has activated a new generation of relationship marketing by shortening the distances and
speaking a universal language.

) A T T
Zherrnack

=

-
e

je B S\

&



WORLDWIDE
=

hermack
has the future on its side.

We are present in over 100

countries and have partnerships with over 400
distributors.

Service distribution logistics
are always seen as new projects on which
to base a quick growth of market shares.

The company development philosophy and new international openings strictly follow the rule of
respect for culture, organization, ethics and religion of the territory considered.

The philosophy leading the total integration strategy states that aims must become the aims of the
group if international success is to be reached.

Concretization of continuous innovation in new projects of development, patents, product and
trademark registration, sophisticated production techniques targeting maximum quality and
efficiency, research for new markets and collaboration with main universities lifts Zhermack to an
extraordinary project level and characterizes a positive and proactive dynamism of the company
management.




HUMAN FACTOR
=

~ !} “Man is not only emotions, mind,

action.

Man is totality.

Mind, feelings, action,
when in harmony,
make the man.”

(Svami Prajnanapada)

Zhermack makes use of the contribution of young, skilled professionals, confident of their own
means, and its success is the result of this propositional behaviour.

In Zhermack we work with a spirit of belonging and a solid and positive company style, with a mix
of interventions that link the product to our men'’s training.

Zhermack wants to display and share ethical and moral values that connects its own human
resources.



BEYOND INNOVATION
=

Innovation

Zhermack has one inspiration principle:
to have the courage
to doubt the ordinary

in order to create surprising products and
an incomparable quality level.

Our innovations pass through research and
go beyond it, speaking a universal language
to obtain our clients' loyalty and

open new markets.

This is Zhermack.

With technologies that take us directly to the future, we make products to simplify our clients’
work, designed with the intention to assure maximum functionality and precision.

We make an effort to provide exclusive projects and products, with a language that connects
science, experimentation, technology, research, marketing and development.



“Sensitivity Is
the ability to feel,

recognize and distinguish even

the smallest

and most subtle changes.”

(Svami Prajnanapada)

THE NEXT REVOLUTION
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We have never lacked sensitivity, talent or courage,
an approach that to this day reflects the intentions of the company founders.
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“Our choice

requires courage

to open new markets

and stimulate the roads

of research, of creativity, in order to get over limits fixed by intuition,
in order to seize the opportunity.”

(Tiziano Busin and Vittorio Mora)



TOUCH POINT
=

Point

Every single Zhermack idea Is
founded on the need to provide our clients with
the best product and maximum service.

Every realization process is accomplished through
research, development, marketing, design
and quality control.

We make a difference because of our innovation and the numerous possibilities of choice with a
range of products continuously expanding, so we can give the client guarantees, assistance and
competence.
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CLINICAL DIVISION
>~

professionals

g worldwide
L,- .~ use Zhermack products
L7 every day.

Our consumable products go from complete alginate and silicon lines to resins. Our new
development projects will allow us to widen our ranges of consumables and of small instruments,
so as to offer an ever wider and more complete range of solutions.

Zhermack

CLINICAL



DIvISION
Our Technical division

Is projected to the dental

laboratory world.

Our aim is to supply
not only products, but integrated solutions
aligned to specific current needs.

In order to achieve this aim a range of unique and innovative products, instruments and accessories
has been developed: from Zetalabor, the first laboratory silicon, to Elite Double, the first silicon for
duplication, to our wide range of plasters.

The range of products will be further developed in order to provide a complete range to the “dental
technician” who seeks not only products, but integrated solutions.

Zhermack

TECHNICAL




